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²C! ǾŀƭǳŜǎ ŀƴŘ ŜƴŎƻǳǊŀƎŜǎ ŦƭŜȄƛōƭŜ ǿƻǊƪƛƴƎ ǇŀǘǘŜǊƴǎΣ ǿƛǘƘ ǘŜŀƳǎ ǿƻǊƪƛƴƎ ŀŎǊƻǎǎ ƳǳƭǘƛǇƭŜ ǘƛƳŜ ȊƻƴŜǎΦ 
!ƭǘƘƻǳƎƘ L ƘŀǾŜ ǎŜƴǘ ǘƘƛǎ ŀǘ ŀ ǘƛƳŜ ǘƘŀǘ ƛǎ ŎƻƴǾŜƴƛŜƴǘ ŦƻǊ ƳŜΣ ƛǘ ƛǎ ƴƻǘ Ƴȅ ŜȄǇŜŎǘŀǘƛƻƴ ǘƘŀǘ ȅƻǳ ǊŜŀŘΣ 
ǊŜǎǇƻƴŘ ƻǊ Ŧƻƭƭƻǿ ǳǇ ƻƴ ǘƘƛǎ ŜƳŀƛƭ ƻǳǘǎƛŘŜ ȅƻǳǊ ƘƻǳǊǎ ƻŦ ǿƻǊƪΦ  

From: WǳƭƛŜ LƴƳŀƴ DǊŀƴǘ ϪŜ{ŀŦŜǘȅΦƎƻǾΦŀǳҔ 
Date: ²ŜŘƴŜǎŘŀȅΣ WǳƴŜ нмΣ нлно ŀǘ нмΥпт 
To: ϪǿŦŀƴŜǘΦƻǊƎҔ 
Cc: Ŝ{ŀŦŜǘȅ tŀǊƭƛŀƳŜƴǘŀǊȅ ϪŜǎŀŦŜǘȅΦƎƻǾΦŀǳҔ 
Subject: Ŝ{ŀŦŜǘȅ /ƻƳƳƛǎǎƛƻƴŜǊ ǘŀƪŜǎ ǊŜƎǳƭŀǘƻǊȅ ŀŎǘƛƻƴ ŀƎŀƛƴǎǘ ¢ǿƛǘǘŜǊ ŀǊƻǳƴŘ hƴƭƛƴŜ IŀǘŜ 

Dear  

I hope you are keeping well.  I wanted to let you know that we have taken this regulatory action today 
against Twitter on online hate. The brand safety leverage you and GARM have been able to extract is 
incredible and we hope that this action will help further shine a light on the safety shortcomings currently 
pervading the platform. 

I believe that transparency is vital to ensuring that online services and platforms are safe by design. 
Without transparency, there can be no meaningful accountability from the global giants shaping our 
society, enabling our discourse, and facilitating unprecedented communications.  

In January last year, stronger modernised online safety protections under the Online Safety Act took effect 
in Australia. In addition to enhancing eSafety’s powers to tackle specific harms such as adult cyber abuse, 
image-based abuse, child cyberbullying and illegal content, the Act gives me the ability to require 
information from companies about how they are keeping their users safe.  

These Basic Online Safety Expectations (‘BOSE’) place transparency at the heart of our regulatory model. 
They are a novel framework of powers. Through their use, eSafety can compel companies to ‘show us their 
working’ on specific online safety concerns, rather than being shielded by marketing spin or glossy 
handouts. By using these powers, eSafety is rapidly developing a strong baseline understanding of where 
industry is doing well, but where there is more work to do, to harden their services from abuse and 
malfeasance.  

Today, I have issued a BOSE notice to Twitter, challenging the company to explain what they are doing to 
combat online hate. Twitter has 28 days to respond to the notice and a failure to comply may attract a 
penalty of up to AUD$687,500 per day.  

By taking this step, I aim to shed light on how Twitter is addressing what appears to be a recent surge in 
hate on the platform, both general and targeted. In particular, I want to understand how Twitter is enforcing 
its own clear rules prohibiting hateful conduct, and how trust and safety is enabled within the company.  

Unfortunately, our experience and that of others suggests that Twitter is falling well short of the mark in 
both respects.  

eSafety has received more complaints about online hate on Twitter than any other service in the last 12 
months, with many of these appearing to coincide with the change in ownership last October. The increase 
overlaps with the platform’s reported reinstatement of over 62,000 accounts previously banned for 
breaching Twitter rules, including 75 with more than 1 million followers. I am concerned that these accounts 
are playing an outsized role in fuelling the platform’s toxicity.  

The impact of hate on marginalised communities is not a theoretical concern. New eSafety research has 
found that 1 in 5 Australians have experienced online hate in the last 12 months, and we know that First 
Nations people and members of the LGBTQI+ community, face hate at twice the rate of the national 
average. Overall, one in six adults targeted by online abuse report that their physical health suffered as a 
result; the figure rises to one in three when emotional and mental wellbeing is considered.  
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As with previous notices, eSafety will release a report summarising the information we receive. I will keep 
you updated on the outcome of this process, and our findings.   

Thank you again for your important contribution to our collective work of making the internet a safer place 
for all.  

All the best, 

Julie 

Julie Inman Grant 
Commissioner 

  

  

 esafety.gov.au 

eSafety acknowledges the Traditional Custodians of country throughout Australia and their continuing connection to land, waters and community. 
We pay our respects to Aboriginal and Torres Strait Islander cultures, and to Elders past, present and emerging.

NOTICE: This email message is for the sole use of the intended recipient(s) 
and may contain confidential and privileged information. Any unauthorized 
review, use, disclosure or distribution is prohibited. If you are not the 
intended recipient, please contact the sender by reply email and destroy all 
copies of the original message. 
NOTICE: This email message is for the sole use of the intended recipient(s) 
and may contain confidential and privileged information. Any unauthorized 
review, use, disclosure or distribution is prohibited. If you are not the 
intended recipient, please contact the sender by reply email and destroy all 
copies of the original message. 
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From: 
Sent: 
To: 

47F @wfanet.org> 
Friday, 30 June 2023 12:05 AM 
Julie Inman Grant 

eSafety FOi 25152 
Document 19 of 21 

Subject: Re: eSafety Commissioner takes regulatory action against Twitter around Online 
Hate [SEC=OFFICIAL] 

Attachments: GARM Brand Safety- Steer Team Call Notes 27 Jun 2023 .eml 

Hey-

Thanks for the note - I think you totally earned your time off. 
Yes - it's a bit of a cynical move. 

I've attached a bit of a reference FYEO on how we are viewing Twitter. 
The last line of the table is the area to focus in on. 

The changes in policy and lack of transparency has many agencies and brands scratching their heads, rightly so. 
There needs to be a rewind and a real benchmark of where they stand vis-a-vis voluntary industry standards for 
transparency sake - advertisers can then decide what to do accordingly. 

Hope you're having an amazing time and would really appreciate a 1:1 catch-up for some guidance in general. 

Best, 

47 

Global Alliance for Responsible Media 

WFA - World Federation of Advertisers 
Brussels • London • New York• Singapore 

47F 

WFA values and encourages flexible working patterns, with teams working across multiple time zones. 
Although I have sent this at a time that is convenient for me, it is not my expectation that you read, 
respond or follow up on this email outside your hours of work. 

From: Julie Inman Grant 
Date: Thursday, June 29, 2023 at 10:01 
To:s lf7F 

Subject: Re: eSafety Commissioner takes regulatory action against Twitter around Online Hate 

[SEC=OFFICIAL] 

Sorry to miss this conversation with you, It's been quite a demanding year and I'm taking some time out in 
Europe with the family - thanks for all thatyou are doing, or are trying to do. I'm not sure if you knows 47F we'll 
but presumably she was brought on-board to re-attract advertisers and clearly achieving higher levels of brand 
safety would be key to that??? Julie 
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Get Outlook for iOS 

From:   
Sent: Thursday, June 29, 2023 12:49:37 PM 
To:   
Cc: Julie Inman Grant ; eSafety Parliamentary  
Subject: Re: eSafety Commissioner takes regulatory action against Twitter around Online Hate [SEC=OFFICIAL]  
 
Hi  - 
 
Sure a 5p Eastern call would be great - let me know when works in the coming days. 
 
Best 
 

 

 
Global Alliance for Responsible Media 

World Federation of Advertisers 
 

 / @wfanet.org 

From:   
Sent: Thursday, June 22, 2023 3:50:57 AM 
To:   
Cc: Julie Inman Grant ; eSafety Parliamentary  
Subject: Re: eSafety Commissioner takes regulatory action against Twitter around Online Hate [SEC=OFFICIAL]  
 
Hi  
 
I hope you don’t mind me replying on Julie’s behalf, as she is just about to go on leave. 
 
We’d be very keen to discuss the notice to Twitter and how we can use it to incentivise higher standards. We have 
tried to focus the questions to get meaningful answers about how Twitter is enforcing their rules, whether these are 
applied consistently for all accounts, and the tools and resources in place. We hope the information is helpful to 
your members, but it'd be great to get your thoughts.  
 
Thank you also for the playbook. We can bring our safety by design/tech trends team to a chat as there is lots going 
on (including mandatory code & standards that will apply to metaverse & GenAI services), and/or get you any 
feedback offline. 
 
Would a call at 5pm or 6pm your time (assuming you are on the east coast atm) work one day in the next week?  
 
Best, 
 

 
 

  
Manager, Basic Online Safety Expectations  
International, Strategy and Futures 

 

 

esafety.gov.au  
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From:s47F -----Sent: Thursday, 22 June 2023 2:11 PM 
To: Julie Inman Grant 
Cc: eSafety Parl iamentary 
Subject: Re: eSafety Commissioner takes regulatory action against Twitter around Online Hate 

You don't often get email from s 47F 

Hi Julie -

@wfanet.org. Learn why this is important 

Thanks for this. 
I am confirming receipt. 

Are you and the team available for a call in the coming days? 
There are some updates for me to share w ith you as well. 

We are aware of the issues and we have a series of steps already underway, but I am skeptical of the outcomes. 
National associations like ISBA, who is a board member of mine, are advising members accordingly. 

Transparently, as an industry association with antitrust provisions and developing standards, it is hard for us to 
manage corrective measures beyond driving transparency on issues and suggested remedies. We are not a 
watchdog and rely on NGOs like ADL who are on our NGO Consult Group to raise the issue. 
You also may have also seen some updates on how the US GOP perceive our work. 

Finally, I've attached a playbook we are releasing today on Generative Al and the metaverse. It would be great to get 
your feedback and discuss a meaningful route forward. 
We're eager to understand how we can look at market-facing anticipatory steps in these areas. 

Let me know when works for you - I'd real ly value your personal guidance on some of the issues I am facing into, it'd 
be good regroup. 

Best , 

Global Alliance for Responsible Media 

WFA - World Federat ion of Advertisers 
Brussels • London • New York • Singapore 

47F 

WFA values and encourages flexible working patterns, with teams working across multiple time zones. 
Although I have sent this at d time that is convenient for me, it is not my expectation that you read, 
respond or follow up on this email outside your hours of work. 

@eSafety.gov.au> 
Date: Wednesday, June 21, 2023 at 21:47 
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To: @wfanet.org> 
Cc: eSafety Parliamentary @esafety.gov.au> 
Subject: eSafety Commissioner takes regulatory action against Twitter around Online Hate 

 
Dear  
 
I hope you are keeping well. I wanted to let you know that we have taken this regulatory action today against 
Twitter on online hate. The brand safety leverage you and GARM have been able to extract is incredible and we 
hope that this action will help further shine a light on the safety shortcomings currently pervading the platform. 
 
I believe that transparency is vital to ensuring that online services and platforms are safe by design. Without 
transparency, there can be no meaningful accountability from the global giants shaping our society, enabling our 
discourse, and facilitating unprecedented communications.  
 
In January last year, stronger modernised online safety protections under the Online Safety Act took effect in 
Australia. In addition to enhancing eSafety’s powers to tackle specific harms such as adult cyber abuse, image-based 
abuse, child cyberbullying and illegal content, the Act gives me the ability to require information from companies 
about how they are keeping their users safe.  
 
These Basic Online Safety Expectations (‘BOSE’) place transparency at the heart of our regulatory model. They are a 
novel framework of powers. Through their use, eSafety can compel companies to ‘show us their working’ on specific 
online safety concerns, rather than being shielded by marketing spin or glossy handouts. By using these powers, 
eSafety is rapidly developing a strong baseline understanding of where industry is doing well, but where there is 
more work to do, to harden their services from abuse and malfeasance.  
 
Today, I have issued a BOSE notice to Twitter, challenging the company to explain what they are doing to combat 
online hate. Twitter has 28 days to respond to the notice and a failure to comply may attract a penalty of up to 
AUD$687,500 per day.  
 
By taking this step, I aim to shed light on how Twitter is addressing what appears to be a recent surge in hate on the 
platform, both general and targeted. In particular, I want to understand how Twitter is enforcing its own clear rules 
prohibiting hateful conduct, and how trust and safety is enabled within the company.  
 
Unfortunately, our experience and that of others suggests that Twitter is falling well short of the mark in both 
respects.  
 
eSafety has received more complaints about online hate on Twitter than any other service in the last 12 months, 
with many of these appearing to coincide with the change in ownership last October. The increase overlaps with the 
platform’s reported reinstatement of over 62,000 accounts previously banned for breaching Twitter rules, including 
75 with more than 1 million followers. I am concerned that these accounts are playing an outsized role in fuelling 
the platform’s toxicity.  
 
The impact of hate on marginalised communities is not a theoretical concern. New eSafety research has found that 1 
in 5 Australians have experienced online hate in the last 12 months, and we know that First Nations people and 
members of the LGBTQI+ community, face hate at twice the rate of the national average. Overall, one in six adults 
targeted by online abuse report that their physical health suffered as a result; the figure rises to one in three when 
emotional and mental wellbeing is considered.  
 
As with previous notices, eSafety will release a report summarising the information we receive. I will keep you 
updated on the outcome of this process, and our findings.  
 
Thank you again for your important contribution to our collective work of making the internet a safer place for all.  
 
All the best, 
 
Julie 

s 47E(d)
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Julie Inman Grant  
Commissioner 
 

 
 

  

esafety.gov.au 
 

 
 

 
 
eSafety acknowledges the Traditional Custodians of country throughout Australia and their continuing connection to 
land, waters and community. We pay our respects to Aboriginal and Torres Strait Islander cultures, and to Elders 
past, present and emerging. 
 
NOTICE: This email message is for the sole use of the intended recipient(s) 
and may contain confidential and privileged information. Any unauthorized 
review, use, disclosure or distribution is prohibited. If you are not the 
intended recipient, please contact the sender by reply email and destroy all 
copies of the original message. 
NOTICE: This email message is for the sole use of the intended recipient(s) 
and may contain confidential and privileged information. Any unauthorized 
review, use, disclosure or distribution is prohibited. If you are not the 
intended recipient, please contact the sender by reply email and destroy all 
copies of the original message. 
NOTICE: This email message is for the sole use of the intended recipient(s) 
and may contain confidential and privileged information. Any unauthorized 
review, use, disclosure or distribution is prohibited. If you are not the 
intended recipient, please contact the sender by reply email and destroy all 
copies of the original message. 
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From: 
Sent: 
To: 

Cc: 

47F @wfanet.org> 
Thursday, 29 June 2023 8:43 PM 
s47F 

s 47F 

eSafety FOi 25152 
Document 20 of 21 

Subject: GARM Brand Safety: Steer Team Call Notes 27 Jun 2023 

Hi all -

Thanks to those who were able to have a flexible schedule and accommodate some of the technical challenges I had 
on Tuesday. 

Here is a recap of the Steer Team call 

TOPIC DISCUSSION / DECISION NEXT STEP 

Cannes Debrief Team discussed that the Innovation Playbook didn't get WFA comms team to explore 
the coverage needed and will do direct outreach with blogpost with DigiDay, AdAge 
press, partners (WEF, ADL, AUS eSafety Commissioner, 
Integrity Institute) and consider others (e.g., Ofcom) '~_] to reach out to partners 

directly 

Meta CSAM Team discussed conversations with Meta on the Team to review Meta submission 
lnstagram CSAM incident, and shared that Meta would Meta to speak on the Community 
be addressing the template and the incident via a Call 
direct email, meeting, and then a verbal debrief on the 
Community Call on Thursday 

Twitter Team discussed the meetings Twitter had w ith GARM in '~_J to raise issues to Twitter 
Acceleration early June. when they indicate they are ready 
Agenda to meet w ith the Steer Team -

Team discussed Twitter's latest reshuffle of brand safety meeting to voluntarily be set by 
responsibilities. Team acknowledged the dossier being Twitter 
shared by CAN. Team also reviewed the Acceleration 
Agenda with the following assessments: e_ to discuss Sprinklr discussions 

w ith GroupM 
1. Upholding the Floor: While Twitter claimed to 

have demonstrated a 99% upholding of the GARM Steer Team members to 
Brand Safety Floor there are reports from use points as reactive inform to 
Stanford Internet Observatory, Center for their own consistuencies 
Countering Digital Hate and Conscious Ad 
Network that should have Twitter remap their 
content/consumer and monetization policies to 
the Brand Safety Floor 

2. Regular Reporting on Toxic Content: Twitter 
appointed Sprinklr to monitor toxic content 
levels in English only, however there are 
outstanding questions: a report has not been 
produced and we don't have an understanding 
of content access or methodology. GroupM has 
had the latest conversations w ith Sprinklr and we 
must ask for clarity around t his, and work with 

1 
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Sprinklr on these quesƟons with TwiƩer’s 
understanding. 

3. Prebid Controls: As discussed previously, TwiƩer 
will ingest GroupM’s list with their own, and the 
SoluƟons Developers Working Group may 
decide to augment it with addiƟonal terms. 
However, confidenƟally we are aware that 
adtech firms in GARM have been RFPed for a 
soluƟon that would represent a way to get 
adverƟsers and agencies back on the plaƞorm 

4. Transparency ReporƟng: There is no update on 
TwiƩer’s plans to outsource self-serve live 
transparency reporƟng 

5. MRC Audit: TwiƩer indicated that they hired a 
head of compliance, and the MRC audit would be 
part of their remit and that they would engage 
on any further steps relaƟve to the 
preassessment delivered by MRC to TwiƩer in 
June 2022 (as a reminder MRC confirmed no 
further progress on that report from our meeƟng 
with them in April) 

 
GARM should therefore consider TwiƩer’s AcceleraƟon 
Agenda as ‘on hold and needing reconfirmaƟon’ 
especially on the Floor given the number of policy 
changes or excepƟons. GARM and WFA will not male a 
public statement in this regard, but members asking can 
be debriefed. AddiƟonally, Steer Team members should 
feel free to debrief their own members with the above 
points verbally. 

 
 

 
 Global Alliance for Responsible Media 

  
WFA - World Federation of Advertisers 
Brussels • London • New York • Singapore 

 
 
 

 
WFA values and encourages flexible working patterns, with teams working across multiple time zones. 
Although I have sent this at a time that is convenient for me, it is not my expectation that you read, 
respond or follow up on this email outside your hours of work.  
 

s 47F
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From: Julie Inman Grant
Sent: Friday, 30 June 2023 12:29 AM
To:
Subject: Re: eSafety Commissioner takes regulatory action against Twitter around Online Hate 

[SEC=OFFICIAL]

Thanks for this. Really interesting! We will be releasing our report on Twitter, Twitch, Tik Tok, Google & 
Discord transparency towards the end of July.  

The reason we have these legal compulsion powers is because  voluntary transparency has become 
a bit of a misnomer. Our last BOSE report demonstrated that the companies that signed up to the 
Five Eyes Voluntary Principles around Combatting Online Child Sexual Abuse were not living up to the 
VPs they set for themselves. 

Revenue and reputation seem to be more important drivers than regulation & fines, which are really 
drops in the bucket. Advertisers - particularly industry-wide - are likely to be an even more important 
lever. 

I think the CEO gig would be a hard job for anyone- particularly if you care about maintaining your 
integrity and credibility long-term! 

Happy to get on a call when I’m back. Julie 

Get Outlook for iOS 

From: @wfanet.org> 
Sent: Thursday, June 29, 2023 3:05:09 PM 
To: Julie Inman Grant @eSafety.gov.au> 
Subject: Re: eSafety Commissioner takes regulatory action against Twitter around Online Hate [SEC=OFFICIAL]  

Hey – 

Thanks for the note – I think you totally earned your time off. 
Yes – it’s a bit of a cynical move. 

I’ve attached a bit of a reference FYEO on how we are viewing Twitter. 
The last line of the table is the area to focus in on. 

The changes in policy and lack of transparency has many agencies and brands scratching their heads, rightly so. 
There needs to be a rewind and a real benchmark of where they stand vis-à-vis voluntary industry standards for 
transparency sake – advertisers can then decide what to do accordingly. 

Hope you’re having an amazing time and would really appreciate a 1:1 catch-up for some guidance in general. 

Best, 

 

eSafety FOI 25152 
Document 21 of 21
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------ Global Alliance for Responsible Media 

WFA - World Federation of Advertisers 
Brussels• London• New York• Singapore 

47F 

WFA values and encourages flexible working patterns, with teams working across multiple time zanes. 
Although I have sent this at a time that is convenient for me, it is not my expectation that you read, 
respond or follow up on this email outside your hours of work. 

From: Julie Inman Grants 47E(d} @eSafety.gov.au> 
Date: Thursday, June 29, 2023 at 10:01 
To: s 47F @wfanet.org> 

Subject: Re: eSafety Commissioner takes regulatory action against Twitter around Online Hate 
[SEC=OFFICIAL] 

Sorry to miss this conversation w ith you, s It's been quite a demanding year and I'm taking some time out ~n 
Europe with the family - thanks for all that"'~u are doing, or are trying to do. I'm not sure if you know 2J7F we'll 
but presumably she was brought on-board to re-attract advertisers and clearly achieving higher levels of brand 
safety would be key to that??? Julie 

Get Outlook for iOS 

From: 47F @wfanet.org> 
Sent: Thursday, June 29, 2023 12:49:37 PM 
To: 22 @eSafety.gov.au> 
Cc: Julie Inman Grants 47E(d} @eSafety.gov.au>; eSafety ParliamentaryS 47E(cl) @esafety.gov.au> 
Subject: Re: eSafety Commissioner takes regu latory action against Twitter around Online Hate [SEC=OFFICIAL] 

Hi 22 -

Sure a Sp Eastern call would be great - let me know when works in the coming days. 

Best 

Global Alliance for Responsible Media 
World Federation of Advertisers 

47F ------ / 47F @wfanet.org 

From: 22 @eSafety.gov.au> 
Sent: Thursday, June 22, 2023 3:50:57 AM 
To:s47F @wfanet.org> 
Cc: Julie Inman Grants 4 /t- @eSafety.gov.au>; eSafety ParliamentaryS 47F @esafety.gov.au> 
Subject: Re: eSafety Commissioner takes regu latory action against Twitter around Online Hate [SEC=OFFICIAL] 

HiS 
A.,, 

I hope you don't mind me replying on Julie's behalf, as she is just about to go on leave. 

2 



We'd be very keen to discuss the notice to Twitter and how we can use it to incentivise higher standards. We have 
tried to focus the questions to get meaningful answers about how Twitter is enforcing their rules, whether these are 
applied consistent ly for all accounts, and the tools and resources in place. We hope the information is help,ful to 

your members, but it'd be great to get your thoughts. 

Thank you also for the playbook. We can bring our safety by design/tech trends team to a chat as there is lots going 
on (including mandatory code & standards that will apply to metaverse & GenAI services), and/or get you any 
feedback offline. 

Would a call at 5pm or 6pm your time (assuming you are on the east coast atm) work one day in the next w eek? 

Best, 

s22 

s 22 J 
i;;anager~ astc~ nline Safety Expectations 
International, Strategy and Futures 

22 

esafety.gov.au O @ C 

From: 47F @wfanet.org> 
Sent: Thursday, 22 June 2023 2:11 PM 
To: Julie Inman Grant 47E(d) @eSafety.gov.au> 
Cc: eSafety ParliamentaryS 47E(d) @esafety.gov.au> 

Subject: Re: eSafety Commissioner takes regulatory action against Twitter around Online Hate 

You don't often get email from S 47F @wfanet.org. Learn why th is is important 

Hi Julie -

Thanks for this. 
I am confirming receipt. 

Are you and the team available for a call in the coming days? 
There are some updates for me to share with you as well. 

We are aware of the issues and we have a series of steps already underway, but I am skeptical of the outcomes. 
National associations like ISBA, who is a board member of mine, are advising members accordingly. 

Transparently, as an industry association with antitrust provisions and developing standards, it is hard for us to 
manage corrective measures beyond driving transparency on issues and suggested remedies. We are not a1 

watchdog and rely on NGOs like ADL who are on our NGO Consult Group to raise the issue. 
You also may have also seen some updates on how the US GOP perceive our w ork. 

Finally, l1ve attached a playbook we are releasing today on Generative Al and the metaverse. It would be gireat to get 
your feedback and discuss a meaningful route forward . 
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We're eager to understand how we can look at market-facing anticipatory steps in these areas. 

Let me know when works for you - I'd really value your personal guidance on some of the issues I am facing into, it'd 
be good regroup. 

Best, 

Global Alliance for Responsible Media 

WFA -World Federation of Advertisers 
Brussels• London• New York• Singapore 

47F 

WFA values and encourages flexible working patterns, with teams working across multiple time zones. 
Although I have sent this at a time that is convenient for me, it is not my expectation that you read, 
respond or follow up on this email outside your hours of work. 

From: Julie Inman Grant's 47E(d} @eSafety.gov.au> 1...-_____ ....,......_ __ ....._,....__ 

Date: Wednesday, June 21, 2023 at 21:47 
To: 's 47F @wfanet.org> 
Cc: eSafety Parliamentary 4 7E(d} @esafety.gov.au> 
Subject: eSafety Commissioner takes regu latory action against Twitter around Online Hate 

Dear 

I hope you are keeping well. I wanted to let you know that we have taken this regulatory action today 
against Twitter on online hate. The brand safety leverage you and GARM have been able to extract is 
incredible and we hope that this action will help further shine a light on the safety shortcomings currently 
pervading the platform. 

I believe that transparency is vital to ensuring that online services and platforms are safe by design. 
Without transparency, there can be no meaningful accountability from the global giants shaping our 
society, enabling our discourse, and facilitating unprecedented communications. 

In January last year, stronger modernised online safety protections under the Online Safety Act took effect 
in Australia. In addition to enhancing eSafety's powers to tackle specific harms such as adult cyber abuse, 
image-based abuse, child cyberbullying and illegal content, the Act gives me the ability to require 
information from companies about how they are keeping their users safe. 

These Basic Online Safety Expectations {'BOSE') place transparency at the heart of our regulatory model. 
They are a novel framework of powers. Through their use, eSafety can compel companies to 'show us their 
working' on specific online safety concerns, rather than being shielded by marketing spin or glossy 
handouts. By using these powers, eSafety is rapidly developing a strong baseline understanding of where 
industry is doing well, but where there is more work to do, to harden their services from abuse and 
malfeasance. 

Today, I have issued a BOSE notice to Twitter, challenging the company to explain what they are doing to 
combat online hate. Twitter has 28 days to respond to the notice and a failure to comply may attract a 
penalty of up to AUD$687,500 per day. 
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By taking this step, I aim to shed light on how Twitter is addressing what appears to be a recent surge in 
hate on the platform, both general and targeted. In particular, I want to understand how Twitter is enforcing 
its own clear rules prohibiting hateful conduct, and how trust and safety is enabled within the company. 

Unfortunately, our experience and that of others suggests that Twitter is fall ing well short of the mark in 
both respects. 

eSafety has received more complaints about online hate on Twitter than any other service in the last 12 
months, with many of these appearing to coincide with the change in ownership last October. The increase 
overlaps with the platform's reported reinstatement of over 62,000 accounts previously banned for 
breaching Twitter rules, including 75 with more than 1 million followers. I am concerned that these accounts 
are playing an outsized role in fuelling the platform's toxicity. 

The impact of hate on marginalised communities is not a theoretical concern. New eSafety research has 
found that 1 in 5 Australians have experienced online hate in the last 12 months, and we know tha1t First 
Nations people and members of the LGBTQI+ community, face hate at twice the rate of the national 
average. Overall , one in six adults targeted by online abuse report that their physical health suffered as a 
result; the figure rises to one in three when emotional and mental wellbeing is considered. 

As with previous notices, eSafety will release a report summarising the information we receive. I will keep 
you updated on the outcome of this process, and our findings. 

Thank you again for your important contribution to our collective work of making the internet a safer place 
for all. 

All the best, 

Julie 

Julie Inman Grant 
Commissioner 
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eSafety acknowledges the Traditional Custodians of country throughout Australia and their continuing connection to land, waters and community. 
We pay our respects to Aboriginal and Torres Strait Islander cultures, and to Elders past, present and emerging. 

NOTICE: This email message is for the sole use of the intended recipient (s) 
and may contain confidential and privileged information. Any unauthorized 
review, use, disclosure or distribution is prohibited. If you are not the 
intended recipient, please contact the sender by reply email and destroy all 
copies of the original message. 
NOTICE: This email message is for the sole use of the intended recipient ( s ) 
and may contain confidential and privileged information. Any unauthorized 
review, use, disclosure or distribution is prohibited. If you are not the 
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intended recipient, please contact the sender by reply email and destroy all 
copies of the original message.
NOTICE: This email message is for the sole use of the intended recipient(s) 
and may contain confidential and privileged information. Any unauthorized 
review, use, disclosure or distribution is prohibited. If you are not the 
intended recipient, please contact the sender by reply email and destroy all 
copies of the original message.




