


Platforms restrict access to 4.7 million under-16 accounts across Australia 

Major social media companies removed access to about 4.7 million accounts identified as 

belonging to children under 16 in the first half of December to comply with Australia’s social 

media minimum age, according to initial figures gathered by eSafety.  

eSafety’s focus since the minimum age obligation took effect on December 10 has shifted 

from preparation to monitoring and enforcement, concentrating on platforms assessed as 

age restricted and identified as having high under-16 usage in Australia. 

The data released today is an early indication that major platforms are taking meaningful 

actions to prevent under-16s from holding accounts 

“I am very pleased with these preliminary results,” eSafety Commissioner Julie Inman Grant 

said. 

“It is clear that eSafety’s regulatory guidance and engagement with platforms is already 

delivering significant outcomes.” 

While eSafety recognises the process of age assurance requires time to complete fairly and 

accurately, it has clearly articulated its expectations around continuous improvement of age 

assurance accuracy and efficacy from platforms. It is also the responsibility of industry to 

prevent circumvention, as outlined in eSafety’s industry guidance. 

eSafety Commissioner Julie Inman Grant acknowledged reports some under-16s accounts 

remain active and cautioned it was too early to determine whether progress so far 

constituted full compliance by platforms, however early signs were encouraging.  

“While some kids may find creative ways to stay on social media, it’s important to remember 

that just like other safety laws we have in society, success is measured by reduction in harm 

and in re-setting cultural norms,” Ms Inman Grant said. 

“Speed limits for instance are not a failure because some people speed. Most would agree 

that roads are safer because of them. Over time, compliance increases, norms settle, and 

the safety benefits grow.” 

“And while effective age assurance may take time to bed down, we’ve had incredibly positive 

initial feedback already from three of the largest age assurance providers who have told us 

that Australia’s implementation of the social media minimum age has been relatively 

smooth and this has been supported by proactive public education and communication 

about what to expect in the lead up to 10 December.” 

Ms Inman Grant said the true impact of the social media minimum age won’t be measured 

in weeks or months, but will likely be generational. 
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“We are still at the very beginning of this journey and it is evident platforms are taking 

different approaches based on their individual circumstances, resulting in variations in the 

data and outcomes currently surfaced,” Ms Inman Grant said. 

“Of course, while some positive changes will be clearly evident today, some of longer-term 

normative changes and related positive impacts on Australian children and families may take 

years to fully manifest.  This is precisely why eSafety is undertaking an independent, 

longitudinal evaluation to measure these impacts over time.  As previously announced, we 

will be measuring these impacts in collaboration with youth mental health experts and its 

Academic Advisory Group. 

 eSafety has been clear in its engagement and guidance to age-restricted social media 

platforms  that services are required to self-assess in relation to whether they meet the 

legislative criteria, and to take reasonable steps to comply accordingly. 

This messaging and engagement has resulted in services such as BlueSky and Lemon8 

assessing themselves as meeting the criteria, and they are working cooperatively with 

eSafety.  

Given the vast number of online services and the fast-evolving nature of the tech industry, 

it’s impossible to list all of the services which meet the conditions and are obliged to comply 

with the social media minimum age obligation,” Ms Inman Grant said. 

“As I have said for some time now, our compliance focus will remain on platforms with the 

highest number of Australian users.” 

eSafety will continue gathering data, reports and information – including any indications of 

large-scale user migration to other platforms – to ensure compliance, safety and improve 

industry performance.  So far, our analysis has found that migration to other platforms has 

quickly spiked in terms of downloads but have not necessarily translated into commensurate 

usage. 

eSafety will continue to build a more complete picture about platforms’ compliance with 

their legislative obligation to take reasonable steps ensuring under 16s do not have accounts 

on their platforms. 

To maintain the integrity of its investigations, protect legal privilege and preserve eSafety’s 

ability to take appropriate enforcement action where necessary, we will not be publishing 

specific numbers or detailed information obtained using its information-gathering powers. 

  Information, resources and advice including eSafety’s regularly updated FAQs for families 

and young people are available on eSafety’s  Social Media Minimum Age Hub. 





Key Takeaways

Surges around 10 
Dec

Preference for 
establish 

 

Selective 
increases among 

 

Emerging 
platforms not 
s   
g

Immediately after 10 
December, most assessed 
ARSMPs and several other 
apps spiked in download 
numbers. This surge was 
short-lived for many 
platforms, followed by 
stabilisation or decline.

Users largely consolidated 
on familiar platforms like 
TikTok, Instagram, 
Snapchat, Facebook, and 
Threads. These remained 
dominant and sustained 
higher engagement beyond 
the initial spike.

Capcut, Telegram, Roblox,
Pinterest retained gains 
post 10-Dec, while Lemon8 
and Discord dropped back 
below their baseline.

Most emerging apps saw 
only temporary download 
increases around 10 
December. Bigo Live did 
maintain higher downloads 
into late December, while 
others reverted to low 
engagement quickly.
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NOTICE: This email message is for the sole use of the intended recipient(s) 
and may contain confidential and privileged information. Any unauthorized 
review, use, disclosure or distribution is prohibited. If you are not the 
intended recipient, please contact the sender by reply email and destroy all 
copies of the original message. 
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Before any disclosure of information from these and future notices to the public, I must 

first consult with the providers of the platforms. 

s  47E(d), 47G(1)(a), and s 47G(1)(b)
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Migration Trends 

eSafety is monitoring potential migration trends by accessing app download data from 

Google Play and the Apple App Store in Australia. Limitations of this data are that it 

does not reflect usage of an app or the age of the user, however it gives early 

indicators if an app is rising in popularity. 

Pre 10 December 2025, large ARSMPs such as Snap, Facebook, Instagram, Tik Tok and 

YouTube had weekly downloads of over 10,000, with some reaching over 25,000. 

After 10 December, the volume of apps being downloaded surged across these ARSMP 

platforms for 1-2 weeks (except YouTube) then reduced back down. During this time, 
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we also saw similar increased download volumes for smaller services such as Capcut, 

Lemon8, Pinterest and Roblox, however all then reduced over the following weeks.  

Capcut and Lemon8 remain popular, while Discord’s downloads have steadily declined 

through December. Pinterest and Roblox, on the other hand, have shown overall growth 

during the month. 

eSafety has engaged with Bytedance, the parent company of Capcut and Lemon8. They 

have self-assessed Capcut as a non-ARSMP, and Lemon8 as an ARSMP, who they state 

will comply with their regulatory obligations. eSafety are scheduled to meet with 

Lemon8 this month to understand the steps they are taking to comply with regulatory 

obligations under the SMMA. We are aware Lemon8 does have age assurance measures 

in place at account creation stage. 

eSafety is monitoring emerging apps, considering them to be those below 10,000 

downloads per week. A number of these have been reported in the media as they saw a 

spike in downloads around 10 December which raised their 'app ranking' for that week. 

As can be seen in the graph below, Apps such as Yope, Coverstar, BigoTV, Rednote and 

Zigazoo have seen considerable reductions in downloads and sit well below those large 

ARSMPs listed on the eSafety website. For example, Bluesky was downloaded 1,571 

times in the first week of December, and only 136 times the last 2 weeks of December.  

eSafety met with Bluesky on 7 October 2025, during which Bluesky confirmed they have 

self-assessed as an ARSMP and outlined their compliance plan. Bluesky has information 

on their platform to inform users that they are using Kids Web Services (KWS) as their 

age assurance vendor.   
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Next Steps 
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• eSafety will continue to develop and update the resources available on

eSafety.gov.au to provide families and the public with education and information.

• My team will keep your Office updated on progress through regular weekly

meetings and I will provide a written update at the next inflexion point when the

platform responses to the second tranche of notices has been received and

analysed, and our compliance assessments have progressed.

• Our next public update on SMMA will be related to our evaluation. It will coincide

with the release of the evaluation research instrument on the Open Science

Framework in February, which outlines the study and what information will be

captured and analysed. A detailed brief on the evaluation has been provided to

your Office. We will provide your Office visibility of this statement and

information soon.
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eSafety Commissioner Opening Statement – SMAA Press Conference 

As you have just heard, eSafety’s early data shows more than 4 million social media accounts 
held by under-16s were deactivated in the first week of the law coming into effect.  

To put this into perspective, there are 2.5 million Australian aged between 8 and 15. 

These numbers have far exceeded my expectations and reflect the fruits of significant 
preparatory work over the past year.  

Our initial ask was that platforms remove existing under-16 accounts while taking meaningful 
steps to prevent circumvention and to demonstrate continued improvement. 

We continue to engage with named social media companies as well as new ones where young 
people are migrating, including BlueSky and Lemon8, noting many of these migratory spikes 
involve downloads rather than usage and have been relatively short-lived.  

Now that we’ve entered into the regulatory compliance realm, eSafety is measuring impact 
through our independent evaluation and through other forms of research.  

We didn't expect flawlessness on day one and acknowledged that some accounts will be 
missed, and that enterprising young Australians would find creative ways to work around the 
restrictions.   

But we don’t expect safety laws to eliminate every breach.  If we did, speed limits would have 
failed because some people speed, and the drinking age would have failed because – believe 
it or not – some teenagers do get access to alcohol.   

What ultimately matters is that new norms take hold and expectations are set – this does not 
generally happen in a matter of weeks or months but rather in years, and across generations. 

And this cultural reset will need to include all of us – and I’m happy to talk through what 
parents can do if under 16 accounts have been missed. 

We will continue to provide insights, where possible, both in the interest of transparency and 
to support other nations who share Australia’s aspirations for online safety.  
But now that we are effectively running ten regulatory investigations simultaneously, we must 
maintain confidentiality and legal privilege. Because the integrity of these investigations must 
take precedence, we will not be releasing company specific data. 
I’m happy to take any questions you might have. Thank you. 
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