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• The group noted that there is a need to consider the variability in harms when 
considering outcomes and measurement as they can vary significantly between 
individuals – e.g., FOMO vs. exposure to self-harm content. 

• Research questions addressing individual differences (i.e., to what extent are 
there individual differences in experiences and outcomes?) should be 
considered as a secondary question for all themes. 

o We need to first understand what the experiences and outcomes are at 
the cohort level (e.g., for all young people), and individual differences are 
secondary to this, albeit extremely important.  

o We also need to ensure there is sufficient power to detect individual 
differences. 

o Individual differences for exploration included age and gender 
differences, particularly among 10–13-year-olds and young girls.  

o Priority groups identified also included First Nations, LGBTQIA+, and 
young people with disabilities.  

• Individual differences to be examined as a secondary question, as noted above. 

s 22

s 22

s 22



Sampling Strategy and Representation Considerations 

• Likely approach is a convenience sample from existing research panels, with 
acknowledged limitations. 

• It was noted that we need to be mindful with sampling to include a broad cross-
section of the population. This sort of study will likely attract a certain kind of 
person, and we want to reduce self-selection bias as much as possible.  

• Large sample sizes are not always best—smaller, well-targeted samples often 
experience lower attrition rates and yield more reliable data. 

Improving Sampling Strategy: 

• Focus on reaching hard-to-access groups, including those in remote and rural 
areas. 

• Consider household-based sampling methods to enhance representativeness. 
• Computer Assisted Telephone Interviews (CATI) to online may be worth 

investigating during procurement. 
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• A higher incentive may attract a more diverse and unbiased sample, as monetary 
motivation can reduce self-selection bias and help with participant retention. 

• Consider scaled incentive model to increase response rates and engagement. 

Meeting close.  

 





Theme 3: Impact on children’s wellbeing and functioning 

• There was general agreement with the proposed timings of measurement for this theme.  
• Demographic information was initially intended to be captured only in the baseline 

survey; however, we should consider re-asking key items (e.g., sexual orientation and 
gender identity) in later waves in case there are changes.  
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Sampling Strategy  

• We anticipate up to 50% attrition for the evaluation, though high engagement is 
expected in Waves 1 and 2 (estimated 80-90%). 

• Data linkage and non-linked admin data is expected to help mitigate attrition effects, 
with reasonable consent rates allowing for tracking of longer-term outcomes, even if 
participants drop out. 

• We had previously discussed whether we should increase incentives and reduce 
sample size or boost sample size and maintain current incentives.  

o The group agreed that boosting the initial sample would be a better approach.  
o It was noted that incentives may be more influential for parents, while children 

and young people may be more influenced by other factors. 
o Although a non-scientific rationale for a larger sample - there is a strong 

emphasis on producing credible evidence for both public and academic 
audiences. A larger sample size and strong subgroup effects will be important 
for building credibility and offers a safer option for government. 

• It was suggested that the ideal sample would be n=8000-10000 dyads.  

Oversampling  

• First Nations children and families should be prioritised as previous research showed 
greater experience of online harms but also greater digital connectivity. Important to 
ensure appropriate representation and sensitivity in approach. 

• People with mental health concerns is a group of interest but given the high 
prevalence of symptoms within the community, it is unlikely that we would need to 
boost the sample for this demographic.  

o Use of a validated tool is recommended to identify probable depression and 
anxiety, noting a diagnostic interview approach is not feasible.  

• Lower socio-economic status - consider oversampling lower SES groups, as they 
are less likely to respond or remain in the study over time. 

• Rural participants were acknowledged as difficult to engage, requiring targeted 
strategies to improve participation. 

• Political orientation - no anticipated issues in recruiting participants across the 
conservative-liberal spectrum. 

•  Family structure should be considered:  
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To be included in this project, participants are required to be aged 10-16 and living in Australia. While all children 
living in Australia who are aged 10-16 will initially be eligible for inclusion, recruitment quotas will mean that 
children will become ineligible to participate as these quotas are achieved. Participants will be recruited to quotas 
with regard to age, gender, state/territory, area, region, and Aboriginal and Torres Strait Islander identity, to 
ensure the sample is representative of Australian children aged 10-16. Quotas have been derived from ABS 2021 
Census data (filtered for children aged 10-16 years; detailed further below).  

Participants will be recruited via an online research panel, that will monitor recruitment quotas while the survey is 
in the field and manage the sample to increase the likelihood of quotas being achieved (for example, by sending 
additional invitations to panel participants from underfilled quota groups, where relevant demographic 
characteristics are known). In the event it is not possible to meet all quotas, weighting may be considered to 
correct the difference between the final sample and population profiles.  

eSafety FOI 26059 
Document 5 of 11
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Social Media Minimum Age Evaluation – Baseline 
Prepared by the Social Research Centre 14 

2.8. Sample design and size 

2.8.1 Target population 

The primary in-scope population for the research is Australian residents aged 10‒16 years and their parents / 

guardians, to collect data that are nationally representative of the Australian community, including: 

• parents of children aged 10 to 16 years

• children aged 10 to 16 years

• diverse community members (those with disability, culturally and linguistically diverse backgrounds,

Indigenous Australians, and those who identify as LGBTQIA+).

This is a longitudinal survey with collections at baseline (1 month pre-regulation) and 4 collections at 3, 6, 12, 

and 24-months post-regulation. 

Sampling 

A sample structure was developed for the project, taking into account the following elements: 

• A sample structure that is representative of the Australian population or parents and children aged 10‒

16 years.

• The sample accounting for gender, age and include cohorts of; those with disability, culturally and

linguistically diverse backgrounds, First Nations Australians, and those who identify as LGBTQIA+.
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Social Media Minimum Age Evaluation – Baseline 
Prepared by the Social Research Centre 15 

• Selection priority to determine which child should take part in the survey was based on child age,

gender, and Aboriginal and / or Torress Strait Islander status as follows:

1. ATSI + 14 to 16 + boys & others

2. ATSI + 14 to 16 + girls
3. ATSI + 10 to 13 + boys & others
4. ATSI + 10 to 13 + girls
5. non-ATSI + 14 to 16 boys & others
6. non-ATSI + 14 to 16 girls
7. non-ATSI + 10 to 13 boys & others
8. non-ATSI + 10 to 13 girls
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